GDRA on Restaurant Closings
As a nation and industry, we are facing difficult economic times.  Like many other industries, restaurants have been facing growing costs for many months.  According to reports from the National Restaurant Association, the wholesale food price inflation is the highest it has been in 27 years. Last year, wholesale food prices rose 7.6 percent.  In the first quarter of 2008, wholesale food prices continued to rise at a rate of 8.5 percent. Restaurateurs reported that the economic slowdown, followed closely by increasing food costs, remain two of the top challenges for the industry.

While some sectors of the restaurant industry are faltering, some are thriving. There are many contributing factors to the success of those restaurants that are holding steady.  Some include location, average price points and sustained business levels.  However, one key factor is the flexibility of a restaurant’s business model.  As with any business, restaurants that are able to adapt quickly to changing economic and business trends are better able to weather difficult times.  Those who are able to do so, without passing large increased costs onto the customer, will survive this economic wave, as well. 
While it is devastating to see some who have had to close their doors, the Greater Dallas Restaurant Association, Texas Restaurant Association and National Restaurant Association are working together to bolster and support the restaurant industry.  From lobbying Congress to instituting policies that do not force our needs for food and fuel to compete against each other to implementing educational and marketing initiatives at the local restaurant level, our goal is to do whatever we can to assist restaurants in successfully managing the economic and business challenges during this time.
“We are providing advocacy, counsel and good, productive dialogue among restaurant and hospitality industry members in North Texas as we all work through these economic changes and dynamics,” said Jamee Green, Executive Director, Greater Dallas Restaurant Association.  “Dallas continues to lead the country with strong innovation in the dining experience.  It’s still a wonderful time for consumers to enjoy dining out, as all of us work to provide the best to guests.”    
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